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STUDENT LOAN MARKETING ASSOCIATION PREPARES FOR EARLY PRIVATIZATION

Reston, Va., Jan. 24, 2002 — The board of directors of the Student Loan Marketing Association (SLMA), a wholly owned subsidiary of USA Education, Inc. (NYSE: SLM), today announced that the government-sponsored enterprise (GSE) is preparing for an early privatization.  The completion of the transition is now expected to occur in 2006, at least two years prior to the Sept. 30, 2008 date set forth in federal statute.


Under The Student Loan Marketing Association Reorganization Act of 1996, a re-organization was approved by SLMA’s shareholders on July 31, 1997 and went into effect on Aug. 7, 1997.  At that time, SLMA became a wholly owned subsidiary of SLM Holding Corporation, now USA Education, Inc., and commonly known as Sallie Mae.


“We are successfully managing the first full transition of a GSE to the private sector,” said Marianne M. Keler, president of SLMA.  “We have always intended to privatize as early as practicable.  Our board today approved our plan which contemplates that we accomplish our goal at least two full years ahead of schedule.”

***

Sallie Mae, founded 28 years ago, provides funds for educational loans, primarily federally guaranteed student loans originated under the Federal Family Education Loan Program (FFELP).  The company currently owns or manages nearly $72 billion in student loans and provides parents, students and educators with comprehensive information on the financial aid process. Through its specialized subsidiaries and divisions, Sallie Mae also provides an array of consumer credit loans, including those for lifelong learning and K-12 education, and business and technical outsourcing services for colleges and universities. More information is available at www.salliemae.com.  USA Education, Inc. and its subsidiaries, other than the Student Loan Marketing Association, are not sponsored by or agencies of the United States.

***

Statements in this release referring to expectations as to future earnings and operations, and other future developments are forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995.  Such forward-looking statements involve risks, uncertainties and other factors that may cause the actual results to differ materially from such forward-looking statements.  Such factors include, among others, the ability to successfully integrate operations, the impact of competitors’ responses, changes in terms of student loans and the educational credit marketplace arising from the implementation of applicable laws and regulations, and from changes in such laws and regulations, and changes in the demand for educational financing or in financing preferences of educational institutions, students and their families.
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