February 8, 2003

President’s Commission/USPS

1120 Vermont Avenue NW, Suite 971

Washington, D.C., 20005

Dear Commission Members,

It has come to my attention that you are looking into the overall operations of the United States Postal Service, including its delivery of independently-published magazines with primarily editorial content, and the associated rates for delivery. As an editor of such a magazine, I hope you will study this issue carefully.

Our magazine seeks and receives little advertising income, preferring to publish by means of subscription charges. We are able to keep subscription rates reasonable because we pay reasonable rates for postage. Like other publishers of such magazines, however, we have experienced unusually steep rate increases in the last three years.

One of the great services that a national postal service ensures is the broad distribution of ideas to the reading public. Magazines such as ours report such ideas and keep them before the people. Perhaps one of your recommendations might be the creation of a rate for low-advertising, primarily-editorial type magazines. Although this category would constitute a minimum of overall magazine circulation, it is a significantly meaningful portion that undergirds the democratic ideals of our country.
Thank you for your consideration.

/s/ Bill George

Bill George

Editor in Chief

Church of God Publications

1080 Montgomery Avenue

Cleveland TN 37311

